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THE PHILIPPINE INDEPENDENCE DAY COUNCIL
31 Heatherbank Trail, Toronto, Ontario M1B 5M6

(416) 284-2810 Fax: (416) 621-4985
www.pidctoronto.com

December 1, 2008

Dear Business Owner / Marketing Executive,

The Philippine Independence Day Council (“PIDC”) would like to present you with an opportunity to connect
with the third largest minority group in Canada at the Mabuhay Philippines! Toronto Summer Festival, the
largest celebration of Philippine heritage and culture in the country. Reach an ever-increasing market by
being a sponsor at this exciting event!

For 2008, we are celebrating a milestone in our history; the 110" Anniversary of Philippine Independence,
that is why we greatly enhanced our activities throughout the year, most notably our Mabuhay Festival 2008
which will be bigger and better with a venue of over 100,000 square foot of space at a world class facility, The
Metro Toronto Convention Centre!

We will honour our past and present heroes; we will have the best of our talents expressing our culture and
heritage through dances, songs and visual arts all in a festive atmosphere reminiscent of a Philippine Fiesta!

The multi-event celebration held in various venues beginning in May, culminates in a grand festival and trade
show on Saturday, July 19 2008 at the Metro Toronto Convention Centre ‘located in the heart of vibrant
downtown Toronto, a thriving multicultural mosaic. It is within walking distance to the waterfront, 10,000 hotel
rooms, fine shopping, restaurants and attractions. The city’s business, financial; fashion and cultural districts
are minutes from its doorstep. It is only a 20-minute drive from Pearson International Airport.’

The festival attracts thousands of Filipinos and non-Filipinos looking to experience one of Asia’'s most
beautiful destinations, the Philippines. PIDC’s sponsorship package offers the opportunity for companies to
be visible at other events held in conjunction with the festival.

In 2008, PIDC will be working with the Philippine Consulate, Philippine Chamber of Commerce Toronto,
ANCOP International Canada, Festivals and Events Ontario and numerous other Filipino-Canadian
organizations in an effort to provide a platform for the celebration and recognition of immeasurable
contributions of Filipinos to Canada and promote and help in the integration of our community into
mainstream Canada. Part of the proceeds from this year's Mabuhay Festival will be donated to ANCOP
International Canada, a registered non-profit charitable organization dedicated to eradicating poverty
throughout the world. The PIDC donation is a continuing commitment of building a Gawad Kalinga Village in
the disaster stricken region of Bicol, Philippines.

Your presence in the PIDC website with over 50,000 monthly viewers, assures continuous exposure to a
market that has a pooled community income of over 3 billion per year. Enclosed is a package detailing
various levels of sponsorship and corresponding benefits. Please take a moment to review which you would
deem most beneficial to your company and contact us if you require further details.

PIDC is a non-profit organization that solely depends on sponsorship and fundraising to finance its activities.
We look forward to hearing from you soon and thank you for taking the time to examine our offer.

Yours truly,
Tobias Enverga Minda Neri
President Executive Vice President & Festival Chair

Tel. 416 284-2810, pidctoronto@gmail.com Tel. 416 621-4985,



MARKET AND SALES

THE MARKET

According to Statistics Canada, Filipino-Canadians are the third largest minority group in the country following
the Chinese, South Asians and Blacks, with over 200,000 Filipinos in Ontario and more than 86,460 in the
City of Toronto alone.

Filipinos have proven to be valuable consumers creating niche markets in Canada for certain products
imported from the Philippines. This, in turn, affected the Canadian market influencing the growth and interest
in Philippine products. In addition, it was found that there has been a correlation between an increase in
imports from the Philippines with an increase in immigration of Filipinos to Canada making them the second
fastest growing group in the country.

It has been determined that Filipinos are well-educated, friendly and familiar with Western culture. They are
very organized, enjoy culture and value community events and activities that respect their history and add
orderly excitement to their lives. To Filipinos, family is the cornerstone to all social activities. Programs that
feature folk music, dance and other cultural elements are a plus. Cultural family festivals provide solid data
for market intelligence and may be used for trials of a good or service.

Filipinos are unique in a sense that their cultural background includes a strong Western influence and

traditionally ingrained English as their second language. This guarantees North American companies access
to a progressive, growing market.

MARKETING STRATEGY

Filipinos in and around the greater Toronto area have attended cultural activities such as fiestas and festivals
in droves. Interest within mainstream society has increased due to the rise in attendance numbers for such
events. Ticketed events such as concerts by Philippine artists have also generated interest in the Filipino-
Canadian community but ticket prices, due to the high cost of importing talents from another country, have
been averaging above the sixty dollar range. Despite the higher than normal price range, the record
attendance for a ticketed event by a Filipino artist is close to 7,000.

PIDC offers reasonably priced tickets for entrance to the Mabuhay Philippines Toronto Summer Festival at
the Metro Toronto Convention Centre. It will have a programming content that satisfies the community’s
desire for cultural entertainment as well as feature artists that effectively bridge the gap between Filipino-
Canadian and mainstream communities, while ensuring that it is affordable for the whole family to attend.
Also, other activities scheduled leading up to the Festival date provide additional opportunities to raise
awareness and sell tickets.

There is no specific age group that has been found to be present at events such as the festival particularly for
Filipinos whose tendency is to attend with their entire family. As a result, advertising will focus mainly on
patriotic pride of Filipinos while highlighting one of the Philippines’ best assets to the mainstream community:
its people.



BUYING POWER

The Filipino community comes from various parts of the Philippines and speaks various languages and
dialects depending on the region or province of origin. Its biggest advantage is its fluency of the English
language. Hence, there is no particular area that is identifiably Filipino. Most new immigrants are educated
and assimilate into his environment within a reasonable period of time. Those who have been here for
sometime participate in Canadian life with ease but with close connection to its own community. Typically,
they are family oriented and inculcates to their children that having good education is the way to improve their
life and community standing. They are veritable consumer of goods and services as any typical Canadian.

The purchasing power of Filipino-Canadians equate to over 3.2 billion dollars annually. Filipinos are avid
consumers of products such as long distance cards, cds, dvds, video games, automotive accessories and
more. They are also the largest text message service users in the world making them tech savvy with keen
interests in cell phones, televisions, and entertainment units. In addition, “Pinoys” are style conscious and
commonly keep a close eye on the latest fashion trends. Also, they are money conscious and family oriented
making them high volume users of services such as money remittance, financial planning, educational
services, investments and real estate. Additionally, the vast majority are natural risk takers specially with
products that are affordable and within their control such as the lotteries.

PROMOTIONS

PIDC is planning to promote the festival using every medium of communication. We will distribute 2,000
posters, 20,000 brochures and 50,000 flyers throughout several businesses including malls and hotels. In
addition, an awareness campaign will begin in mainstream and community papers starting with press
releases in January 2008. Also, email advertising campaigns will be sent to the community on a regular basis
using existing databases and information collected from the last 2007 festival. Local Filipino-Canadian
television and radio shows, available in AM and FM dials, will prominently feature artists scheduled to appear
at the festival.

PIDC has been recognized as the largest Filipino-Canadian organization in the country and as such, its
website (www.pidctoronto.com) has become an effective marketing tool. It receives approximately 81,000
hits per month. The site has been posted on event listings in several other websites such as
www.culturecanada.ca,  www.toronto.com, www.themegacity.com, www.festivalsandeventsontario.ca,
www.livewithculture.ca, www.toronto.ca, http://en.wikipedia.org/wiki/Filipino_Canadian, and many others.
The Festival and PIDC website has also been listed on print publications such as Toronto Life Magazine,
NOW Magazine, The Toronto Star, The Toronto Sun and other prominent magazines and newspapers.




PIDC PRESENTING SPONSOR PLEASE CALL 416 284-28]

Benefits:

1. Your company name and logo will be recognized as a Presenting Sponsor at the Mabuhay Festival and all

other PIDC organized events

Lockout of direct competitive products as Presenting Sponsor of the Mabuhay Festival

Hyperlink to your company’s webpage from PIDC website

Inclusion of company name and logo in homepage and sponsor page of PIDC website

Inclusion of company name and logo in multi-media promotional ad campaign through mainstream

newspapers, Philippine community newspapers, email advertising campaigns, radio and TV ads for the

festival and other PIDC organized events

One full-page coloured ad (inside page) in the Philippine Independence Day Ball Souvenir Program

Inclusion of company name and logo in 15,000 festival tickets, 2,000 posters, 20,000 brochures, 50,000

flyers and further inclusion of company name in all press releases throughout 2008

8. One full-page coloured ad in the Mabuhay Digest (COVER-inside or back as available, otherwise inside
page) Souvenir Program and Directory

9. Your company provided banner will be prominently and strategically displayed at PIDC activities leading up
to and including the festival.

10. Recognition as Presenting Sponsor in 2 sponsor group banners prominently displayed at the Mabuhay
Festival entrance and main Festival area

11. Receive multiple acknowledgements of the company as the Presenting Sponsor at all PIDC activities
leading up to the Mabuhay Festival and during performances on the day of the event

12. VIP Privileges with 200 Festival tickets, 10 tickets for the Philippine Independence Day Ball, Mabuhay Cup
Basketball Tournament, Miss Phil. Pageant, Little Miss Philippines and Dancing to be a Star.

13. Your company representative will be given an opportunity to speak at the Festival opening and be part of
the ribbon cutting ceremonies

14. Two booths prominently positioned in the Sponsor’s area at the festival for promotion and sale of company’s
products and/or services (your company will be given first preference in booth location)
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MABUHAY FESTIVAL STAGE SPONSOR PLEASE CALL 416 284-2810
Benefits:

1. Your company name and logo will be recognized as a Stage Sponsor at the Mabuhay Festival

2. Hyperlink to your company’s webpage from PIDC website

3. Inclusion of company name and logo in homepage and sponsor page of PIDC website

4. Inclusion of company name and logo in multi-media promotional ad campaign through mainstream

newspapers, Philippine community newspapers, email advertising campaigns, radio and TV ads for the

festival only

One full-page black & white ad in the Philippine Independence Day Ball Souvenir Program

Inclusion of company name and logo in 15,000 festival tickets, 2,000 posters, 20,000 brochures, 50,000

flyers.

One full-page coloured ad in the Mabuhay Digest Souvenir Program and Directory

Your company provided banner will be prominently and strategically displayed at the festival

Recognition as Stage Sponsor in 2 sponsor group banners prominently displayed at Mabuhay Festival

entrance and main festival area

10. Receive multiple acknowledgements of the company as Stage Sponsor throughout the day as the Stage
Sponsor of the Mabuhay Festival on the day of the event

11. VIP Privileges with 100 Festival tickets and 4 tickets for the Philippine Independence Day Ball

12. Your company representative will be given an opportunity to speak at the Festival opening and be part of
the ribbon cutting ceremonies

13. One booth prominently positioned in the Sponsor’s area at the festival for promotion and sale of company’s
products or services
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MABUHAY FESTIVAL PLATINUM SPONSOR $8,000

Benefits:
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9.

Your company name and logo will be recognized as a Platinum Sponsor at the Mabuhay Festival

Hyperlink to your company’s webpage from PIDC website

Inclusion of company name and logo in homepage and sponsor page of PIDC website

Inclusion of company name in multi-media promotional ad campaigns through mainstream newspapers,
Philippine community newspapers, email advertising campaigns, radio and TV ads for the festival only

One full-page black & white ad in the Philippine Independence Day Ball Souvenir Program

Inclusion of company name and logo in 15,000 festival tickets, 2,000 posters, 20,000 brochures, 50,000 flyers.
One full-page coloured ad in the Mabuhay Digest Souvenir Program and Directory

Recognition as Platinum Sponsor in 2 sponsor group banners prominently displayed at Mabuhay Festival
entrance and main festival area

Receive multiple acknowledgements of the company as a Platinum Sponsor at the Mabuhay Festival

10. VIP Privileges with 50 Festival tickets, 4 tickets for the Philippine Independence Day Ball

11.

Invitation of a company representative(s) to the Festival opening and be part of the ribbon cutting ceremonies.

12. One booth in the Sponsor’s area at the festival for promotion and sale of company’s products or services

MABUHAY FESTIVAL GOLD SPONSOR $5,000

Benefits:
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9.

Your company name and logo will be recognized as a Gold Sponsor at the Mabuhay Festival

Hyperlink to your company’s webpage from PIDC website

Inclusion of company name and logo in homepage and sponsor page of PIDC website

Inclusion of company name in multi-media promotional ad campaigns through Philippine community newspapers
ads and email advertising campaigns for festival only

One full-page black & white ad in the Philippine Independence Day Ball Souvenir Program

Inclusion of company name and logo in 15,000 festival tickets, 2,000 posters, 20,000 brochures, 50,000 flyers.
Half-page coloured ad in the Mabuhay Digest Souvenir Program and Directory

Recognition as Gold Sponsor in 2 sponsor group banners prominently displayed at Mabuhay Festival entrance
and main festival area

Receive multiple acknowledgements of the company as a Gold Sponsor at the Mabuhay Festival

10. VIP Privileges with 30 Festival tickets, 2 tickets for the Philippine Independence Day Ball

11.

Invitation of a company representative(s) to the Festival opening and be part of the ribbon cutting ceremonies.

12. One booth in the Sponsor’s area at the festival for promotion and sale of company’s products or services

MABUHAY FESTIVAL SILVER SPONSOR $3,000
Benefits:
1. Inclusion of company name in sponsor page in PIDC website
2. Inclusion of company name in multi-media promotional ad campaign through Philippine community newspapers
and email advertising campaigns for festival only
3. One full-page black & white ad in the Philippine Independence Day Ball Souvenir Program
4. Inclusion of company name and/or logo in 15,000 festival tickets, 2,000 posters, 20,000 brochures, 50,000
flyers.
5. Full-page black/white ad in the Mabuhay Digest Souvenir Program and Directory
6. Recognition as Silver Sponsor in 2 sponsor group banners prominently displayed at Mabuhay Festival entrance
and main festival area
7. Receive multiple acknowledgements of the company as a Silver Sponsor at the Mabuhay Festival
8. VIP Privileges with 20 Festival tickets, 2 Philippine Independence Day Ball tickets
9. Invitation of a company representative(s) to the Festival opening and be part of the ribbon cutting ceremonies.
10. Priority Booth Placement if leasing a booth.



MABUHAY FESTIVAL BRONZE SPONSOR $2,000

Benefits:

1. Inclusion of company name or logo in sponsor page in PIDC.
2. Inclusion of company name in promotional ad campaign through Philippine community newspapers
3. Inclusion of company name and/or logo in 15,000 festival tickets, 2,000 posters, 20,000 brochures, 50,000 flyers.
4. Half-page black/white ad in the Mabuhay Digest Souvenir Program and Directory
5. Recognition as Bronze Sponsor in 2 sponsor group banners prominently displayed at Festival entrance and main
Festival area
6. Receive multiple acknowledgements of the company as a Bronze Sponsor at the Mabuhay Festival
7. VIP Privileges with 10 Festival tickets
8. Invitation of a company representative(s) to the Festival opening and be part of the ribbon cutting ceremonies.
9. Priority Booth Placement if leasing a booth.
MABUHAY FESTIVAL PATRON $50¢
Benefits:
1. Inclusion of company name in sponsor page in PIDC website
2. Inclusion of company name in 15,000 festival tickets, 2,000 posters, 20,000 brochures, 50,000 flyers.
3. Included in Group page black/white ad in the Mabuhay Digest Souvenir Program and Directory
4. Recognition as Donor in 2 sponsor group banners prominently displayed at Mabuhay Festival entrance and main
festival area
5. Receive multiple acknowledgements of the company as a Donor at the Mabuhay Festival
6. VIP Privileges with 2 Festival tickets
7. Invitation of company representative(s) to the Festival opening and be part of the ribbon cutting ceremonies.




Representative Name:

Address:

Telephone: Cellular:
Fax: Pager:
Email:

ALL BENEFITS START FROM THE DATE OF SIGNING AND RECEIPT
OF PAYMENT, AND THE NEXT PRINTING AND/OR ADS RELEASE SCHEDULE

Agreement :

I/lWe agree to be a sponsor of the various 2008 Events being organized by the Philippine
Independence Day Council (PIDC) under the terms and benefits corresponding to the
Sponsorship Category we choose as outlined in this Corporate Sponsorship Package. All
benefits start from the date of signing and receipt of payment, and the next printing and/or ads
release schedule that this agreement falls into.

I/lWe choose Sponsorship Category

with a value of $

Sponsor PIDC
Signature: Signature:
Name: Name:
Date: Date:
Sponsorship Amount: $ .00

Mailing Info:  Mail signed form to: Minda Neri, 14 Neilson Drive, Apt 1505
Toronto, ON M9C 1V6
Or Email signed form to © vox999@gmail.com if paying by Direct Deposit or PayPal.

Method of Payment:
(1) Direct Deposit: TD Account No. 5200934 Transit no. 1080; identify payor through Memo

(2) Cheque: Write cheque to PIDC and mail with signed form per Mailing Info above

(3) Pay Online through PayPal:  Please visit website: www.pidctoronto.com

For further inquiries, please contact :
Tobias Enverga Tel. 416 284-2810 or Minda Neri Tel. 416 621-4985
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South Building, Hall D
222 Bremner Boulevard
Toronto, Ontario
M5V 3L9
Tel. 416 585-8000
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COMPANY OVERVIEW

HISTORY

The Philippine Independence Day Council (“PIDC") is a non-profit umbrella organization of almost three
hundred Filipino-Canadian provincial, regional, professional, cultural and social organizations. PIDC is mainly
tasked with the celebration of Philippine Independence Day celebrations with numerous activities throughout
the year that bring together the fourth largest minority group in Canada.

PIDC began as a committee whose chair was elected annually by representatives of various Filipino-
Canadian associations. To ensure smooth transition and provide continuity in its activities, PIDC was
incorporated as a non-profit organization in 1997. Today, PIDC has established a reputation for organizing
top-notch, professional events that promote the talents and accomplishments of Filipinos throughout the
world.

PIDC is also a member of the Canadian Multicultural Council of Asians in Ontario (“CMC”), Festivals and
Events Ontario (“FEO”) and Imagine Canada.

MANDATE

PIDC endeavors to foster unity within the Filipino-Canadian community by showcasing Philippine heritage and
culture to mainstream society. In addition, PIDC actively participates in events that bring together other ethnic
backgrounds to develop mutual awareness and appreciation for people from all parts of the world.

OBJECTIVES

Every year, PIDC manages numerous activities that complement their mandate. It continues its practice of
honouring Filipino tradition and brings forward various contributions of groups and individuals to the
consciousness of mainstream society. It does so by working together with other organizations that may or
may not have previous knowledge or experience with Philippine culture and its people.
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May 2

May 17

May 17

June 7

June 21

July 11, 12, 13

July 19

July 19

2008 EVENTS

Mrs Philippines PIDC

Venue: Rembrandt Banquet Hall

Chair: Ethel Panganiban

Co-Chair: Sena Flores

For inquiries call :Ethel - 416 423-4753, 647 293-4753,
Sena Flores — 416 284-3938

Little Miss Phlippines PIDC
Korean-Canadian Cultural Centre
1133 Leslie Street, North York
Time: 3:00 pm — 6:00 pm

Chair: Rosemer Enverga
Co-Chair: Rose Cruz

R Enverga Tel. 416 284-2810

R Cruz Tel. No. 416 534-9244

Miss Philippines PIDC Pageant

Korean-Canadian Cultural Centre

1133 Leslie Street, North York

Time: 7:00 pm — 10:00 pm

Chairs: Rorie Elefano & Gene Elamparo

Co-Chair: Rosemer Enverga

Contacts: Rhorie (416)733-7818, Gene 1-888-266-6899 ext 4406
Rosemer (416) 284-2810

PIDC/Kalayaan Independence Day Gala
International Plaza Hotel & Conference Centre
655 Dixon Road, Etobicoke

Time: 6:00 pm — 1:00 am

Chair: Bernard Sychangco Tel. 416 857-7551
Co-Chair;: Rosemer Enverga Tel. 416 284-2810

“Salu-salo sa Earl Bales” Community Picnic
Earl Bales Park, Toronto

Bathurst St (South of Sheppard)

Time: 10 am — 8:00 pm

Chair: Pete Mauricio

Co-Chair: Imie Belanger

Pete Mauricio Tel. 647 686-5179

Imie Belanger Tel. No. 416 835-7012

The Mabuhay Cup Basketball Tournament

Hoop Dome, Downsview Park

75 Carl Hall Road, Toronto

Time: 8:00 am — 6:00 pm

Chair: Ramon Fermin

Co-Chairs: Vilma Tahsin, Bob San Juan

R Fermin: Tel. 416 905 731-1296

V Tahsin: Tel. Nos. 416-601-6500 ext 7760, 416-697-7201, 416-499-8828
B SanJuan Tel. Nos. 416-697-5197, 416-267-4953

Dancing to be a Star

Metro Toronto Convention Centre — Hall D
222 Bremner Blvd. Toronto, ON M5V 2L9
Chair: Leonie Manzanares

Tel. 905 567-4829

The Mabuhay Philippines! Toronto Summer Festival
Metro Toronto Convention Centre — Hall D

222 Bremner Blvd. Toronto, ON M5V 2L9

Time: 10:00 am — 11:00 pm

Chair: Minda Neri , Co-Chair: Pete Mauricio

Tel: 416 621-4985, 416 834-9151, 647 686-5179
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DESCRIPTION OF EVENTS

MRS. PHILIPPINES PIDC

New this year, this event promises to be elegant and fun. Its purpose is to recognize that special lady in the
community that not only has maintained her composure, elegance and beauty but she also reflects the best of
womanhood as an indispensable factor in our society. Projected attendees is 500.

LITTLE MISS PHILIPPINES PIDC

The Little Miss Philippines PIDC formally kicks off the 2008 season of events organized by PIDC.The talent
and beauty of young Filipino-Canadians are recognized early at the Little Miss Philippines PIDC pageant.
The event is meant to search for young Ambassadors of Goodwill that will appeal to and represent the pre-
teen generation. The winners of the event will be asked to promote Philippine culture and to showcase the
beauty, talents, intelligence and virtues of a young Filipina.

The event will be held at the Korean Cultural Centre on Sunday, May 3rd and is expected to have an
audience of over 800 people.

MISS PHILIPPINES PIDC PAGEANT

This pageant is a search for PIDC's Ambassadors of Goodwill. The pageant will showcase the beauty,
intellect and talents of young Filipino/Filipinas who will become role models for the youth of the Filipino-
Canadian community.

Contestants are sponsored by various member associations and/or businesses. The event, formerly known
as Miss Maria Clara, has shaped and influenced young individuals to continue in their chosen endeavors;
some have become pageant winners in other international competitions such as Miss Asia Pacific Quest held
in the Philippines.

The Miss Philippines PIDC and her court will promote and represent PIDC in all its events and in other Filipino
community functions. In addition, they will be asked to be Ambassadors of Goodwill in other events
organized by other ethnic communities including municipal, provincial and federal government events.

Other details will be announced at a later date. Expected attendance is approximately 800.

INDEPENDENCE DAY BALL

PIDC in cooperation with Kalayaan, hosts an annual ball that commemorates Philippine Independence Day.
It is attended by dignitaries and officials from the Philippines Embassy in Ottawa, the Philippine Consulate
General in Toronto, Canadian officials from either Municipal, Provincial or Federal governments, Presidents
and members of various associations affiliated with PIDC, as well as from various ethnic communities and
Filipino-Canadian community and business leaders.

The partnership between PIDC and Mississauga-based Kalayaan Filipino Cultural Organization began in
2001 as a way to reinforce and exemplify unity and cooperation between two major Filipino organizations.
The dinner and dance event will be held at the International Plaza Hotel & Conference Centre, 655 Dixon
Road, Etobicoke. More details will be released as soon as the plan is finalized. Expected attendance for the
event is approximately 500 guests.

“SALU-SALO SA EARL BALES” COMMUNITY PICNIC

“Salu-Salo” meaning get-together, is an invitation to the entire Filipino-Canadian community to enjoy a
summer day outdoors at Earl Bales park located at Bathurst just south of Sheppard. As in previous years, the
three main geographic regions of the Philippines, Luzon, Visayas and Mindanao, will be represented by
associations with identifying flags and banners creating a fiesta atmosphere.
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The event is the largest Filipino-Canadian community picnic in the Greater Toronto Area. Activities
throughout the day include a volleyball tournament sponsored by Pro-Action of the Toronto Police Services,
children’s face painting, “palaro” or children’s games, non-stop entertainment from local Filipino-Canadian
talents and more. In addition, a walking parade within the park is held in the afternoon with the participation
of the various associations and performers. Expected attendance for this annual event is approximately
3,000.

THE MABUHAY CUP BASKETBALL TOURNAMENT

The Mabuhay Cup Basketball Tournament invites the various Filipino-Canadian athletic associations, male
and female groups, to participate in this all-star competition. Involvement in the event doubled in its second
year alone. Now on its fifth year, it is experiencing phenomenal growth attracting teams from Montreal,
Ottawa and other areas outside of the GTA. In 2007, 55 teams registered in the following Divisions: Mosquito,
Tykes, Peewee, Bantam, Midget, Ladies and Open. Attesting to its success, 65 teams are expected to
participate in 2008. More teams are on the waiting list.

The tournament will be held on July 4, 5 and 6 at the Hoop Dome, a state of the art, multi gymnasium
basketball only facility located at the Downsview Park area at 73 Hall Rd., Toronto. This 42,000 square foot
premiere basketball facility just opened March 30, 2007, and addresses the growing demand for basketball in
Toronto.

Estimated attendance for this two-day event is 4000.

DANCING TO BE A STAR

Filipinos love to dance, sing, and dance some more. It is either innate or handed down through our genes
from a mixture of ancestry, mainly the Spanish and our own native peoples who has their own tradition of
dances. Chaired by Leonie Manzanares, former Board Director and currently a columnist of Likha, Dancing
to be a Star was held for the first time in 2007 and attracted ballroom aficionados from the community. It will
be a competition of well honed skills, elegance and grace for the coveted trophy, the ‘Ballroom Goldstar
Award’ .

To encourage and attract more competitors, pairs comprising of husband and wife team or regular dancing
partner are accepted. The Advance and Intermediate competitors will be judged separately. The number of
couples selected for the Advance and Intermediate will depend of the number of registrants. They will both
have to follow the rule showcasing two Standard (Waltz, Quick Steps, Fox Trot & Tango) and two Latin
(Rumba, Cha-Cha, Jive & Samba) dances. Chair, judges and competition details will be announced at a later
date.

The venue will be at the Metro Toronto Convention Centre and will occur simultaneously with the Mabuhay
Festival. Projected attendees is 500.

MABUHAY PHILIPPINES! TORONTO SUMMER FESTIVAL

The Mabuhay Philippines Toronto Summer Festival began in 1991 and is going strong now on its eighth
year. The Mabuhay Festival is a unique event in the Filipino-Canadian community. It is the only gathering
that invites and involves various Filipino-Canadian associations and groups that represent different regions,
educational institutions and cultural aspects of the Philippines. It provides a platform for Filipinos to showcase
their individual and collective talents in order to inform and raise awareness

of the culture in the mainstream society. It is the only forum with which all aspects of Philippine heritage are
explored and all artistic mediums are featured. In addition, it is also an opportunity for Philippine owned
businesses to increase awareness of their marketability through a trade show. At the same time, it also aims
to reach out to Canadian businesses to participate as exhibitors in the trade show. By so doing, they will be
better informed of the needs and their own opportunities within the growing Filipino community.

The festival, being an annual event, has become the highlight of the community’s social calendar and has
drawn the support of government groups such as the Philippine Consulate and the Philippine Department of
Tourism. In the past, it has also received the support and funding from all levels of Canadian government
such as the Ontario Trillium Foundation, the Toronto Arts Council and Arts Presentation Canada.
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In 2008, PIDC is continuing its partnership with the Philippine Consulate, the Philippine Chamber of
Commerce-Toronto, ANCOP-GK Canada and several hundred other Filipino-Canadian associations to ensure
that all aspects of Philippine culture including business are showcased. PIDC is also assisting ANCOP-
Gawad Kalinga to bring awareness of their efforts to eradicate poverty. The festival will be held on Saturday,
July 19th at the Metro Toronto Convention Centre, Hall D, South Building. Based on previous years, the

attendance for the one-day event is approximately 9,000 — 11,000.
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PIDC EXECUTIVE COUNCIL 2008 - 2009

POSITION NAME ASSOCIATION
PRESIDENT Tobias Envega Jr. Lucena City Association
EXECUTIVE VICE
PRESIDENT Minda Neri People Helping People

VICE PRESIDENT-EXT.

Bernie Sychangco

Ateneo Alumni Association

VICE PRESIDENT-INT.

Estring Aguinaldo

Fiesta Filipina Dance Troupe

VICE PRESIDENT-SPEC.
PROJ.

Pete Mauricio

Zambales Association

EXECUTIVE SECRETARY

Imie Belanger

BIBAK & Ifugao Associatons

ASS'T SECRETARY Nene Ticzon San Pablo City Association
Association of Filipino Canadian

TREASURER Joe Ragual Accountants

ASS'T TREASURER Jojo Rodriguez La Salle Alumni Association
Association of Filipino Canadian

AUDITOR Danio Penuliar Accountants

PRO Ben Corpuz Santaguinians Association of Ontario

PRO Josie Consunji Fiesta Filipina Dance Troupe

BUSINESS MANAGER

Rory Elefano

Filipino Renal Nurses Association

BUSINESS MANAGER Buddy Ibe American Filipino Accountants
COMMUNITY LIAISON
OFFICER Rose Cruz Kababaihang Rizalista

COMMUNITY LIAISON
OFFICER

Rosemer Enverga

Mary Mother of the Poor

BOARD DIRECTOR

Ramon Fermin

Far Eastern University Alumni
Association

BOARD DIRECTOR

Jun Villaruz

Knights of Columbus

BOARD DIRECTOR

Jimmy Marasigan

Knights of Rizal, BPAC

BOARD DIRECTOR

Ben Ferrer

Pillars Association

Adviser & Immed. Past
Pres.

Pempe Saavedra

Leytefio Associaton of Ontario

Adviser & Past Pres.

Adviser

Norma Carpio

Rafael Nebres

PN

apitbahay of Oak ville
Philippine Chamber of Commerce
Toronto
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